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505 Eighth Avenue, 8th FI

New York, NY 10018 Need a high-traffic retail space with flex-

A knowledgeable agent has access to resources

GMAC

International

Properties

ible expansion options... but not a daunting
long-term lease? Find an agent that special-
izes in the Manhattan retail rent market.
Expert retail rent agents should:
*  Have access to consumer trend and traffic
data for the retail industry.
*  Demonstrate knowledge of retail location
best practices.
*  Understand contracts and help secure the
most appropriate lease for your business.

that can help businesses uncover the most strategic
locations. Qualified agents also help businesses
create flexible leases that allow them to expand or
contract without legal repercussions.

GMAC agents are proud to offer competi-
tor site evaluations, contract counsel and location
analysis to all of our customers.

For more information, contact George ¥ Donohue,
president of GMAC Real Estate, at (212) 620-2611 or via
email at gdonohue@gmacrealestateipg com.




George F. Donohue
President,
GMAC Real Estate
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Executive View—
Ready to roll
out?

Americans respond to brands and feel com-
fortable in stores they recognize. Therefore,
recognizable retailers have a chance at
great profit if they choose to open multiple
locations or create a franchise.

Franchises do not have to be large-scale to suc-
ceed. However, studies prove that name recognition
helps bring in customers for nearly every industry,
including those that specialize in popular items such
as food, cell phones, apparel and shoes. Jewelry
stores, for instance, have experienced great success
as a franchise.

When a retailer creates a franchise, the process
of growing an initial store into additional stores is
called a rollout. During a rollout, a business recre-
ates the foundations that it developed for the first
store as it opens additional locations. With offices in
more than 1,300 markets, GMAC can help clients
roll out on local, regional, national and even inter-
national scales.

Location is one of the most important factors
for retailers to consider when they begin rolling out.
After all, if the retailer already has a successful busi-
ness foundation and proven processes in place, find-
ing an accessible and high-traffic storefront is the
next step in the process of bringing in customers.

Next, many retailers need funding to help
finance the full rollout. Businesses can use finan-
cial assistance to invest in real estate, hire person-
nel for a new location, market the business, and
more. GMAC and our sister lending organizations
regularly fund rollouts for proven entities. In 2006
alone, GMAC loaned more than $2 billion to help
retailers expand their businesses.

Retailers in any industry can create a successful
rollout if they have a proven process and strategy
in place. GMAC can not only help clients find the
space they need to succeed, but we can also fund
the expansion.

For more information, contact George I Donohue,
president of GMAC Real Estate, at (212) 620-2611 or via
email at gdonohue@gmacrealestateipg com.

Exclﬁsive, high-end apartments.
Furnished and unfurnished.
Immediate availability. Competitive fees.

Call Vince DiSanto
at (212) 620-2612 or
email vdisanto@ipgmac.com

Jargon
Estoppel

“Estoppel” is a legal term that applies to a
contract when one party attempts to deny contract
benefits to a second party. Estoppel may apply
regardless of whether an agreement is made in writ-
ing or verbally. Estoppel can take many forms, but
the most common type for real estate is “Estoppel
by Deed.”

An attorney may cite Estoppel by Deed when
cither the buyer or the seller of a property denies
certain terms of the deed. The estoppel makes it
illegal to deny any rights promised in a deed.

Tor example, if a buyer purchases waterfront
land with the understanding that certain neighbors
will continue to have access to the water through
the land, the buyer must allow those neighbors to
access the water. If the buyer denies this agreement,
the seller could claim estoppel, thereby barring the
buyer from changing or denying the terms of the
agreement.

To sign up for this newsletter online, visit
www.gmacrealestateipg.com
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Agent Profile—

Jay Feiertag offers full-service solutions

What do real estate and business growth
have in common?

How does office space help to determine
productivity?

What happens to a company when it out-
grows its office space before its lease has
expired?

Jay Feiertag, GMAC Senior Vice President, has
the answers to these questions and more. Feiertag,
who is also the Chair of Career Services for the In-
ternational Facility Managers Association (IFMA),
takes a multi-disciplinary approach to finding the
ideal real estate solution for his clients.

With a background in architecture and a Mas-
ter’s degree in urban planning from Pratt Institute,
Feiertag distinguishes himself as an industry expert
with experience as both a service provider and an
end user. After more than 30 years in the real estate
industry, he also understands the intricacies of the
Manhattan market and maintains an arsenal of
resources that he can call upon to meet every client
need.

To ensure success, Feiertag first seeks to under-
stand the concerns and challenges that his clients
face. On any given day, Feiertag might spend an
hour negotiating a growth strategy for a company
that expects to outgrow its space before its lease
expires. In the next hour, Feiertag might call upon
his network of service providers to deliver office fur-
niture, equipment and technology to a new space.

Feiertag, who has been with GMAC since
2002, has a proven record of providing viable real

estate solutions for businesses, regardless of the size
of the business. For example, when he helped to
move a software marketing company into a Mid-
town Manhattan space, Feiertag identified a portion
of the office space that the company could lease to
other businesses to generate extra revenue until the
company expanded as anticipated.

By combining expertise in real estate, archi-
tecture and urban planning, Feiertag serves as a
full-service resource for clients through all phases of
their business growth and cycles.

Jay Feiertag can be reached by phone at (212) 620-
2603 or by email at jfeiertag@gmacrealestateipg com.

INTERNATIONAL OPPORTUNITIES

Hangzhou, China
GDP ranks second in provincial China.
Best Habitat — United Nations.
China’s top commercial city — Forbes.
Received title of International Garden City.

Civic Center. 1.6M ft?, Class “A” office building.
$200/ft?. Located in the Hangzhou Central Busi-
ness District (CBD).

Fortune Financial Center. 100,000 mi2, $350/ft2.
New landmark building, designed by John Port-
man & Associates. 188 meters high. Open lobby
from towers will fill lower retail plaza.

i Landmark

_;. J =1l N Civic Center
in Hangzhou,
China. Call
Kevin Hu at
(917) 609-
7783.

International Times Plaza. 247,284 mi?, $185/
ft2. Located in Hangzhou municipal government
development zone. Landmark building, scheduled
for completion in 2008.
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To ensure
Success,
Feiertag first
seeks to
understand the
concerns and
challenges
that his

clients face.
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